STRATEGI PUBLIC RELATIONS PLAZA SENAYAN DALAM MEMPERTAHANKAN CITRA by AMIR AZIZ, AWAD & MBA, Rosidah
BINA NUSANTARA UNIVERSITY 
 
 
FACULTY of ECONOMIC & COMMUNICATION 
Major of Marketing & Communication 
Final Thesis for Bachelor Degree in Communication Studies 
Spring Semester 2012/2013 
 
PLAZA SENAYAN PUBLIC RELATIONS STRATEGY 
IN MAINTAINING THEIR IMAGE 
 
 
Awad Amir Aziz             1100051280 
Abstracts 
RESEARCH PURPOSES, To know about Plaza Senayan's public relations strategy in 
maintaining their image, to learn about the obstacles occurring as well as their solutions. 
 
RESEARCH METHODS, We use a qualitative descriptive research methods in order to 
understand the phenomenons about what happens with the research subject, for example their 
attitude, perception, motivation and action, resources are researched through primary and 
secondary data. Primary data are obtained through deep interview techniques and observation, 
while secondary data are obtained through literature reference studies and internet. 
 
GOAL, To confirm that Plaza Senayan's Public Relations Strategy in maintaining their image is 
the right strategy resulting in a good image maintenance. This is obtained through the results of 
interview and observations conducted by the writer. 
 
CONCLUSION SUMMARY, From this thesis, we conclude that Plaza Senayan succeeds in 
maintaining an exclusive ambience and it has successfully maintained its title as one of the top 
malls in Indonesia, among the rivalry of Jakarta malls nowadays, so that the right audience is still 
interested to visit Plaza Senayan. 
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Abstrak 
TUJUAN PENELITIAN, ialah untuk mengetahui strategi public relations Plaza Senayan dalam 
mempertahankan citra, untuk mengetahui gambaran hambatan-hambatan yang terjadi dan 
bagaimana cara mengatasinya oleh public relations Plaza Senayan. 
 
METODE PENELITIAN yang digunakan adalah metode penelitian kualitatif deskriptif dengan 
maksud untuk memahami fenomena tentang apa yang dialami oleh subjek penelitian, misalnya 
perilaku, persepsi, motivasi, dan tindakan.Sumber yang digunakan melalui data primer dan data 
sekunder. Data primer yang didapat melalui teknik wawancara mendalam dan pengamatan, 
sementara data sekunder melalui studi kepustakaan dan internet.  
 
HASIL YANG DICAPAI adalah bahwa strategi public relations yang dilakukan oleh Public 
Relations Plaza Senayan dapat membangun citra dengan baik. Hal ini berdasarkan dari hasil 
wawancara dan observasi yang penulis lakukan.  
 
SIMPULAN yang diperoleh dari skripsi ini adalah Plaza Senayan dapat tetap mempertahankan 
suasana yang eksklusif dan tetap menjadi Top Mall Of Indonesia di tengah persaingan pusat 
perbelanjaan di Ibukota Jakarta sehingga masyarakat tetap tertarik untung mengunjungi Plaza 
Senayan ini.  
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